EUROMONITOR
& INTERNATIONAL

e PASSPORT

BOPOTA B MUP T1I0BAJTIbHOWN CTPATEMMYECKOUN MH®OPMALIMN

EKATEPHA BOHOAPEHKO
2013



BN PASSPORT

EUROMONITOR INTERNATIONAL

* UcTounuk 6u3Hec - utHGopManmumu, KOTOPpOMy J0BEPAIOT

* [logaep:kka ¥ MOMOIITHh AKAJEMHUUYECKOMY CEKTOPY Y:Ke 40 JIeT

» PokycupoOBaHHUE HA OTPAC/IAX, CTPAHAX, IOTPEOUTEIAX
* KHury, oT9€ThI, OHJIAMHOBBIN pecypc HH(OPMAIIUU U UCCAET0OBaAHUS IIO/T 3aKa3

* 1000 aHAJIUTUKOB B 80 cTpaHax

* PeruoHaJIbHbIE UCCIIEI0OBATETbCKHUE IIEHTPHI U MOJIEPKKA KJIMEHTOB OTPacJeBbIMU
CIHeIUAJINCTAaMHU




BN PASSPORT

EUROMONITOR
m INTERNATIONAL PEMOHATbHBLIE UCCNEOOBATENLCKME LIEHTPbI

louromonitor.com

+971 4 372 4363
info-mena@euromonitor.com

Cape Town
+27 cC2 O

© Euromonitor International



BN PASSPORT

NCCNEOOBAHUA MHOYCTPUM B 80 CTPAHAX
C NMOMOLLIbIO AHANTUTUKOB HAXOOALLMXCA B KAXXOOW U3 HUX

80 ocHOBHBIX CTPaH 210 CTPaH UCCJIELOBAHHO B O01IeH
* 85% MUPOBOro HaceJIeHUA CJIO’KHOCTH IO KATEeropum:

Q Witor Integational
Fd o I'JIO0AJIBHOTIO l'IOTpeﬁJIeHI/I}I = CTpaHbI u l'IOTpeﬁI/ITeJII/I
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METHODOLOGY

Countries &

Consumers

Sources
National Statistics
Central Banks
Government Ministries

Quality
Control

International Organizations
IMF
OECD
World Bank
Eurostat
ILO
UNCTAD
COMTRADE
UNESCO

Cross Check
Validate

What it makes

Uniquely detailed, cross comparable, global data
built with robust methodology, audited by clients

Research

Model
Forecast

Sources
Store Checks

Harmonise Production/Trade Statistics

Definitions
Coverage

Trade Associations
Trade Press
Company Reports
Broker Reports

Estimate Trade Surveys

Suppliers
Brand owners
Distributors
Retailers
Industry

What it means

Trustworthy, independent and transparent source
to analyse commercial opportunities and threats
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STORE CHECK - 11POBEPKM HA MECTAX CBBITA TOBAPOB §

*BCE COOTBETCTBYOWWME KAHATIbI PACTIPEOEJNEHUA

*HATTMYME NPOOYKLUMN HA CEFOOHALWHMX OEHL N EE MPOOAXA
[MPNCYTCTBUE BPEHOA/MAPKA

[MPNCYTCTBUE KOMIMAHNA

[MO3NUMNOHUNPOBAHUE MPOOYKTA, MECTO HA TOJIKE,
CTUMYNMPOBAHWE CBbITA

*LIEHA, PASMER, NMPETEH3UW K TIPOOYKTY, YINAKOBKA, NOAKATEIOPAN,
WHITPEOWEHTHI, N T.A.




DATA SOURCES, DEFINITIONS, METHODOLOGIES

=Data sources: challenges
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BiE BHEHE—3 FR 617 ERE!
Household Expenditures in the Fourteen Largest Cities in Israel, 2010 WE O RANTHE FRo 1448 1453
FEBIR IBEEMRR B 4.94 5.00
2010 Findings from the Household Expenditure Survey L FEREMTOIEEIEESE 35.45 35.40
i+ LHFFTRE40BRE fiid 255.94 290,87
% SR eRER =4 91.17 92.67
BT 90cm * 5.00 .00
In 2010, of the largest 14 cities in Israel: AR G0cm 455 =455 1 HH7F 3+ 400 8.00
STALRAE SRR #* 58.00 B6.00
Average monthly consumption expenditure: =i KFR-23GWJFDRE 22 1R (5 2358.72 2365.67
+ Rishon LeZiyyon had the highest consumption expenditure per household — NIS 15,837 TR K 2 R & 74167 74167
and Ashkelon had the lowest— NIS 10,330. BiTE A AOZINETE E 355.00 355.00
e Tel Aviv-Yafo had the highest consumption expenditure per capita — NIS 6,720 and Bene Bl EI850-2660G & 1696.67  1688.33
Brag had the lowest— NIS 2,458. FHEERAN  P4Fc1slEERE S =) 555422 5519.67
+  The highest expenditure percent on health is in Netanya and in Rehovot (6.2% and 6.4% R BCD-242BEFBITIR cl 4817.67 4817.87
respec‘tively). [:l=1=] BKE 1A AT S - 137 137




BN DATA SOURCES, DEFINITIONS, METHODOLOGIES

= Methodologies: example

2007 2008 2009

Less than 2000 Rubles 19 12 0.5

2000,1-4000,0 12.2 7.8 4.3

4000,1-6000,0 17.0 12.2 7.9

6000,1 - 8000,0 15.7 12.7 9.4

8000,1-10000,0 12.7 114 9.4

10000,1-15000,0 19.9 211 20.0

15000,1-20000,0 9.7

20000,0 and over 10.9

15000,1-25000,0 20.1 24.1

T 1

25000,0 and over 135 24.4 i3 15
1
2 =
¢ 55~ Passport
4
5 |Historic/Forecast | %
() Categories 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 m
7 |Households (% of Total) with an Annual Disposable Income Over US$500 (Canstant) 999 999 99.8 99.9 100.0 100.0 100.0 100.0 100.0 100.0
8 |Households (% of Total) with an Annual Disposable Income Over USS750 (Constant) 99.8 99.9 99.6 99.7 99.9 99.9 99.9 99.9 99.9 99.9
9 |Households (% of Total) with an Annual Disposable Income Over US$1,000 {Constant) 99.6 99.7 99.4 99.5 99.8 99.8 998 998 999 999
10 |Households (% of Total) with an Annual Disposable Income Over US$1,750 (Constant) 98.6 99.0 98.3 98.5 99.2 99.3 99.4 99.4 99.5 99.5
11 |Households (% of Total) with an Annual Disposable Income Over US52 500 (Constant) 97.0 97.8 96.7 971 95.2 98.5 9586 987 988 9589
12 |Households (% of Total) with an Annual Disposable Income Over US$5,000 (Constant) 87.1 89.9 88.8 89.2 91.8 92.9 93.4 93.9 94.4 94.8
13 |Households (% of Total) with an Annual Disposable Income Over USS7 500 {Constant) 72.9 776 T5.4 78.3 814 83.7 847 85.8 86.8 7.9
14 |Households (% of Total) with an Annual Disposable Income Over US510.000 (Constant) 581 64.1 67.2 66.5 69.2 725 74.0 757 7id 79.0
15 |Households (% of Total) with an Annual Disposable Income Over US515,000 (Constant) 351 411 471 455 46.7 50.6 529 55.3 57.8 a60.2
16 |Households (% of Total) with an Annual Disposable Income Over US525.000 (Constant) 14 UI 17 E.I 224 209 211 2338 259 282 305 328
17 |Households (% of Total) with an Annual Disposable Income Over US535,000 (Constant) 7.0 9.1 1.5 10.7 11.0 12.6 14.0 15.6 17.1 16.7
18 |Households (% of Total) with an Annual Disposable Income Over US545,000 (Constant) 42 55 6.7 6.3 6.6 76 8.5 96 10.6 11.6
19 |Households (% of Total) with an Annual Disposable Income Over US555,000 (Constant) 2.8 a7 43 41 45 51 57 6.4 71 7.8

20 |Households (% of Total) with an Annual Disposable Income Over US565.000 (Constant) 21 27 31 3.0 33 37 42 46 51 56



RAW DATA EXAMPLE - POPULATION BY AGE

How do we arrive from this:

Qs8 - |
A E [ n] G H | J k. L 1 I [u]} F Gl R 5 T i} W W B
1 | Country Auge Sen Linit 1973 1980 1981 1382 1983 1984 1985 1986 1987 1988 1389 13480 RN 19382 K 1394 1395 1
17 | China 12§ Male Thousandg 13,515 12,367 1,333 10,333 4,555 10,571 1,138 10,791
13 | China 13§ Mlale Thousands 14522 12,460 12,344 10,825 10,110 10,028 10,005 12,285
19 | China 14 [lale Thousands) 12,634 12,903 12,941 11,382 10,685 9424 10,5458 10,353
20 | China  i15-13 [elale Thiouzands] E3808 B398 E5, 187 £4,995 £z441 BB A4 B0,067 45,015 44
21 | China 15: [ale Thouzands] 1,71 13,7949 12,898 12,219 1271 10,308 10,407 9,592 =
22 | China 16 [ale Thouzands] 13,190 12,141 13,740 12,614 12,213 0,744 9,581 10,251
23 | China 171 Male Thousandg 12,608 13,724 13,124 13,092 12,751 N227 q9,727 2,97
24 | China 15§ Male Thousandg 12,727 1,681 13,708 13,598 12,708 11,695 10,145 8,347
28 | China 19 [ale Thousands) 13,664 10,4971 11,664 13,471 13,4496 1674 10,208 8,863
26 | China i20-24 [elale Thiouzands] aFraan Bra92 E0,213 F3,E3E E5,01E Ela22 £0,008 2428 q
27 | China 20: Male Thouzands] T.E94 11,969 10,955 12,585 13,363 12,002 11,055 2,891
28 | China 21i Male Thouzands] b320 1875 11,954 13,048 14,01 12421 LA 9,008
24 | China 221 Male Thousandg s 12,439 1,864 1EEY 12728 12,561 1993 047
30 | China 23 Male Thousandg 7398 13,643 12420 12,7EE 1,830 13,7948 13,084 1170
3 | China 24 Mlale Thousands 10,133 THET 13,624 12,760 13,084 11,038 12,707 12,336
32 | China  i26-29 [lale Thousands) 47,746 39,530 35,037 A2229 B4.023 E20EE E0,952 E1328 |3
3 | China 25 [ale Thiouzands] 9,774 87RO 7956 12,692 12,722 12,426 13,803 12,707
24 | China 25 [ale Thouzands] 9,248 AL B, 75 14,493 13,083 12,125 VALY 12,412
35 | China 27 Male Thouzands] 10,164 400 AL 1912 14,10 12,192 12,068 13,017
36 | China 281 Male Thousandg ah73 9,776 Vo B340 8,205 14,055 1942 10,863
37 | China 249 Male Thousandg g8.882 9,455 4,763 E,7E7 5,410 11,269 14872 12,333
38 China  :30-34 Wlale Thousands JrA30 44 833 45,740 44 864 44 045 38,089 4,712 F3A43
34 | China 30: Male Thiouzands] a.410 a.800 9,442 E2495 A2 £197 14,095 12,274
40 | China 2 Male Thouzands] T.hdE 9,758 X 0,045 7.han ER92 11,595 1826
41 | China 321 Male Thouzands] 8007 9,133 4,74 9,929 0,077 E.EEE E403 14,085
42 | China 33 Male Thousandg B8 a7 a,118 9,411 9,605 89,603 748 AE7H
43 | China 34 Male Thousandg A 8,520 8,702 4,782 4,152 4,430 7138 BETE
44 | China 3638 Wlale Thousands 28,5E6 34,494 35,581 44327 44 525 45 FER 47 408 43,011
45 | China 35 Male Thousands) EA09 Ta62 8509 10,032 10,1249 9,333 4,004 7482
46 | China 36 Male Thiouzands] 5098 TreT T8 9,388 9,534 9,537 10,200 7012
47 | China A7 Male Thouzands] B AEE Br3 Tz 9,445 o938 9,582 9,234 9,132
42 | China 38 Male Thouzands] 5437 Ba28 B ESE 7938 8,7ER 8973 9,507 10,236
44 | China 398 Male Thousandg 5,157 364 B34 7.h2h 7.0E0 Ak 2412 9,143
A0 | China :40-44 Mlale Thousandg 26,828 26,892 27,185 32,820 33,707 36,245 39,858 45 545 ¢
A1 | China 40 [ale Thousands ey | BA30 E34E 7A4 2,124 TEZE 4,043 10,143
B2 | China 41i [lale Thousands) B34 Ba62 5,515 EA82 EA73 AL 8,694 9,664
53 | China 42 [ale Thiouzands] 4,995 5112 5,336 E,ERE EAT3 TEEZ T.h4z 9,015
A4 | China 431 Male Thouzands] 5,015 4,908 5,098 E02E B33 EA3E AL 8,995
A5 | China 441 Male Thousandg 5,146 5,090 4892 5421 0,783 E.261 7407 7726
FE China :45-43 Mlale Thousandg 26,073 24,451 24,429 28,105 25,143 28,327 28,224 34,282 ]
A7 | China 45 [lale Thousands B108 A032 B070 B.702 f.534 FAE4 E171 7,786
f8 | China 45 [ale Thousands) 5,108 4675 5,010 5043 5317 B.2EE 195 7493 -
M 4 + M| Sheetl ~Sheet? ~Sheetd ¥ [T Il (]
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RAW DATA EXAMPLE - POPULATION BY AGE

To this?:
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METHODOLOGY IN DETAIL:
RESEARCH/STANDARDISATION

»NSO: Incomplete and inconsistent
time series

= NSO: Never up-to-date
= Qur data is often better than NSOs
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City Briefings

Inbound Tourism

Inbound Arrivals by Source Country

Tourism: Lisb
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O Analysis by country
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Crisis leads to tourism decline International Hotel Establishment Arrivals to
Lisbon City by Country 2009/2014

+ According to the National Statistics Institute (INE) and
Turismo de Lisboa, the various types of accommodation
throughout Lisbon city registered an estimated total of

‘000 people

1.9 million arrivals in 2009, a Spain
decrease of 4.3% over the previous year. F

+ Asharp decline in major inbound markets as a direct e
result of the global economic crisis was the major Germany

reason behind the negative performance over the year.

« In Europe, the number of tourists coming to the city from  |taly
the UK dropped by 21%, while Italy and Germany also
experienced significant declines of 13% and 7%, UK
respectively.

+ On the other hand Spanish and French visitor numbers Brazil
grew by 3.5% and 2%, respectively. but not enough to
offsetthe losses by their European counterparts.

+ Declines by other major markets outside Europe
included Brazil and Japan, which fell by 10% and 5%.
respectively, while US visitor numbers grew by 3.3%. Japan

+ Over the forecast period arrivals to Lisbon hotel
establishments are forecast to grow by aimost 16% asa  Other
result of gaining back international demand with the

recovery of its major feeder markets and the popularity ~ TOTAL
of Lisbon as an affordable, culture-laden city break
destination, Source;

2009
3538
1710
1597
1401
1212
156.1
1265
230
293
600.6
18813

2014
407.3
186.9
1820
1589
134.7
195.7
1385
249
330
70
21729

% growth
151
93
14.0
134
11
254
95
83
126
184
155

Global Reports/Briefings

Tourism Overview

Africa vs Global Tourism Performance

« Although numbers of visitors are smaller than for most other regions, Africa’s growth between 2004 and 2009 was
outpaced only by the Middle East and North Africa region.

« Growth of 9.3% is expected for 2010, and visitor numbers are expected to reach 39 million by 2014

+ South Africa, Madagascar, Kenya and Zambia are all predicted to show growth of over 10% in 2010.

« Of the world's Top 50 tourism destinations according to the number of arrivals, as defined by UNTWO, only South
Arica (25th) makes it onto the list.

2009/2014 CAGR % volume

. Arrivals Performance by Region

MENA

. o
Africa

. °

s rs
Iestalasie Eastern Europe

‘e

Latin America
3 Noth

America

jestern Europe

[ 1 2 3 4 5 6 7 8 9
2004/2009 CAGR % volume

+  Despite the global economic downtum and the Chinese govemment's financial stimulus to boost domestic
tourism, outbound departures stil increased by 3% in 2009, 10 reach 35 million. During the forecast period,
outbound departures are expectedto increase by a 7% CAGR. to 49 million wisitors.

s+ Chinaistoutedas economy, andth asnotbadk byth ic d
in 2009. Cutbound amuch-needed RMB26§ billion mte the economies of destination
countriesin 2008, As the global economy recovers and consumer confidenceis regained, outbound towrist
expenditweis expectedto enjoy a 6% CAGR. toreach RMB353 billion atthe end ofthe forecast period.

+  HongKong and Macauwill remain China's favourite destinations going into the forecast period. However,
as Chinese tourists will enjovan
CAGR. The lower costof living in the Philippines and diversified towrist attractions, ranging from diving
spotsto historical sites, will attract 547,000 visitors by 2014 More affluent Chinese tourists will want to
travelbeyond East Asia, and countries suchas the US and Australia will enjoy strong volume CAGRs of
10%and 9% respectively in the forscast period

s Therise of Chinese towists hasnot gone urmoticed by NTOs in many countries. As traditional kigh
spenders fromthe US and Ewope cut down onlong haultravel, Chinese tourists have beenidentified as
replacements. Countries such as Thailand, Singapore, Malaysia and Australia are busy trying to attract
Chinese tourists by setting up towrism offices in China, offering the Chinese language on their tourism
websites. Chinese andregional low cost cariers will also drive outbound tourism.

CATEGORY DATA
Table 10 Departures by Destination: 2004-2009
‘000 people

2004 2005 2006 2007 2008 2009
Australia 2513 285.0 3085 3575 356.4 3421
Austria 205.0 223.0 256.4 2822 2733 2385
Cambodia 1026 1235 1305 1408 14786 1532
France 4378 601.0 673.9 7167 3798 3302
Germany 210.9 2349 2517 2716 2525 2305
Hong Kong, China 77884 80265 84402 90902 93800 04113
India 34.1 449 62.3 88.1 533 41.0

[pre zos's 2 7a3n anas Erees ann'=
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Company Profiles

Brand Strategy

Homeogenising the brand strategy

« Samsung deliberately makes as few regional-specific
branding concessions as possible, and the company's
declared strategy is to create brand unity in all its global
markets

+ Samsung is seeking to build stronger brand consistency
ona global and regional basis. The company plans the
roll-out of a global marketing strategy aimed at creating
a consistent brand identity across product categonies in
50 markets. and will invest in brand-building sponsorship
and product design to create a more unified brand
spanning products in its mobile, TV, homa
entertainment, IT, appliances and business divisions.

« This unification took a variety of forms. Most visibly, it
was implementad by its two principal Sports sponsorship
deals - the company was a global I0C Olympic Games
partnier for Beijing 2008 and the shirt sponsor of
Chelsea FC, with a S-year deal worth an estimated £50
million, which began in 2005 Until the 2008-2009
season, Chelsea shirts carried the Samsung Mobile
lego, but now reads only Samsung. to promote the core
brand.

« The brand continues with its strategy to promote itself
through important sports activities such as the
Vancouver 2010 Winter Olympic Games and promated
cross-marketing campaigns with lucury brands while
creating products in parnerships with ofher companies
to increase their premium image

Dashboards

Retal Value RSP, USS mn, Constart 2010,
Fiaed 2010 Ex. Rates, 2010- 15 CAGR

[ FRRr

Woeon

21,806.4

+ The company has also launched anumber of stand-
alone retail outlets for the whole Samsung Electronics.
portfolio, a5 well as @ number of in-store stores in
electrical specialists, in selected markets.

« These retailers support brand unity by carrying a full
renge of consumer appliances and consumer
electronics.

ATEGORY YOY GROWTH COMP
USS o, Constart 2070, Fixed 2010 Ex. Rates 2005-2015
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rorcip 706 . T, = \\ /\
el S S e \/

o
2005 2006 2007 2008 2007 2010 2011 2012 2013 2014 2015

+ links to real time news sites




BN EUROMONITOR INTERNATIONAL

OB30P PASSPORT

Yto 310?

HOT DRINKS

»
B

Forecast Growth

Retail Valoe RSP, USS mn, Constant 201C

Sweden Ei &
Quick sTaTS @

Market Size
2010,USS mr
Per Capita

Growth

Bopota B Mup riob6asbHOM
cTpaTermyeckoi nHGopMaIun

[TosHas nHpOpPMAITMOHHAS
apxXuUTeKTypa /1 Barei
OpraHu3aIun

CTpyKTypupOBaHHbBIE JaHHbIE
II0 OTPACJIAM U UX aHAJIU3

T A O i
728.2 a\
788 . T >/
0% .0

CATEGORY YOY GROWTH COMPARISON €
15§ mn, Constart 2010, Fixed 2010 Ex. Rates 2005-2015

151 yero aTo?

[TostHast KapTUHA OGU3HEC
CpeJibl

B03MOKHOCTH OTCJIEIKUBATh
CUTYaITHIO Ha PBIHKAX U
CMEKHBIX OTPACJIAX, YCIOBUS
paboThI, ITIOTPEOUTETBCKHE
TeH/IEHITU !

b dekTUBHOE UCIIOJIb30BAHUE
nHpopManuu

Yto B HEM?

. CraTucTHKa, OTUYETHI,

KOMMEHTAapUU

. COoTHH BUJIOB IPOJYKTOB U YCJIYT

- 10-TKHU MUJIJIMOHOB €JUHUI]

JAaHHBIX

- TeicAYN MOJJHBIX TEKCTOBBIX

OTYETOB: FJIO6aJIbHI>IX,
PETUOHAJIbHBIX, IIO0 CTPpAaHaM, II0
KOMITIaHUAM

Q Oo

w S\l d
£ e — i
I 4« QO



Consumer Products Services Suppliers

I Government, Labor and ((T)) Technology, Communications and
Education Media

Fresh Food “ Tobacco Income and Expenditure

- Survey (New)

Health and Wellness I Toys and Games I". Cities (New)

I Alcoholic Drinks I Home Care E Consumer Finance d Industrial
< . : .
‘1 Apparel Wb Hot Drinks @ Consumer Foodservice ‘ Ingredients
ﬁ Automotive (Newly added) (?7 Luxury Goods i Retailing e Packaging
' Beauty and Personal Care "‘ Packaged Food ‘ik Travel and Tourism
£ consumer Appliances #=$ PetCare Countries and Consumers
E Consumer Electronics ® Personal Accessories g Consumer Trends and Lifestyles % Industry, Infrastructure and
Environment
Consumer Health d Soft Drinks i
p 5‘@ Economy, Finance and Trade ﬁ Population and Homes
€9~ Eyewear 0, Tissue and Hygiene
f

Home and Garden



B PASSPORT

HAYAJIO PABOTbI C PASSPORT

* Bocnosib3ynTeCch yKa3aHHOU CChLJIKOM JIJIA TMTOAKJIIOYEHH S K IOPTAJLY:

http://www.portal.euromonitor.com;

* IIpocmoTpuTe KOPOTKHE OOyUalOIIre BUAE0 POJIMKU, PACHIOJIOKEHHbBIE

Ha ctpaHuile Help (Help Videos);

* IIpocmotpute gaHHbIN PPT TpeHUHT 110 NCIIOJIb30BAHUIO CUCTEMBI

Passport
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Soft Drinks Travel and Tourism

[ =
Select cate | SN
Consumer Appliances Tissue and Hygiene

Consumer Electronics Tl

_ HBOARDS
Consumer Health

Toys and Games UALISE DATA
Evewear
ANALYSIS

Fresh Food

All Analysig

Health and Wellness
Select Geo

Home and Garden F

Home Care

Starbucks Verismo Creates Premium Sector in Single DID YOU KNow?
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Value of Russian instant coffee market
jumped to #1 in 2011
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Brazil set to lead per capita coffee
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NMPUMEP: PASBUTUE PbIHKA KO®E B PASHBIX CTPAHAX

= BOBMO>KHOCTbh pa6OTbI C IaHHBIMMA: ITPOCMOTPHUTE q)YHKI_[I/II/I KOHBEPTHUPOBAHUA, USMEHEHUA PAAOB,
KOHI/IpOBaHI/I}I/BKCHOpTI/IpOBaHI/IH, Iepexoa K aHajindy, adarpaMmMme, KOMIIaHHUAM, 6peHILaM

‘:,—"‘ Fasspori‘ Euromonitor.com | Welcome Ecaterina Bondarenko of Passport Categ
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fesdh  Results List Statistics Analysis

Data exportation
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Market Sizes | Historic | Retail Value RSP | € mn | Current Prices | Year-on-Year Exchange Rates

Convert Data :l

-| Currency conversions

Local currency Key: Bl Related Analysis il Chart this Row B Company Shares B Brand Shares Distribution M Pricing
USS (y-o-y ex | Foodservicd Distribution Off-trade vs Op-trade ¥ Products by Ingredient Standard vs Pods
rates) r elated analyses

Uss (fixed ex rates)
Euro (y-o-y ex

2007 ¥ 2008 ¥ 2009 ¥ 2010 ¥

rates)
Euro)(ﬁxed ex - PhEESE BY Russia 3.741,0 4.166,8 3.978,4 4.827,4 5.357,8 5.915,4
rates
£ (y-0-y ex rates) - pPpEEnE Sy Romania 367,6 380,7 395,9 424,5 411,9 393,1
£ (fixed ex rates) — EECE oY Belarus 127,09 152,1 141,5 174,8 234,8 181,7
IPY {v-o-v ex rates) r EEEnE @ Lithuania 135,7 142,9 130,7 132,8 156,1 158,0
ICHange Time Series 12 I Coffee
- EhEEEE Russia 1.668,1 1.891,1 1.832,1 2.302,5 2.642,0 2.937,6
Change Data Types »
M EhEEEE Romania 350,4 360,5 374,4 401,0 385,2 363,5
Change Categories » - EhEESE Lithuania 104,3 110,5 100,4 102,4 123,2 123,0
ELEEEE
Change Geographies 3 - = Belarus 71,3 87,7 80,7 100,6 126,8 99,3
Tea
More Results v .
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Market Sizes
ELEEEE BY
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Pricing
Foodservice Distribution EEOE ¥
Off-trade vs On-trade Category definitions | Calculation variables

Products by Ingredient
Standard vs Pods Research Sources:
1. Hot Dnnks: Euromonitor from trade sources/national statistics
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Coffee in Romania
Category Briefing | 04 Sep 2012

HEADLINES

= A total volume decline of 3% in 2011 resulted in sales of 39,833 tonnes

m Sales impacted by diminished consumer purchasing power

= Slight decrease in average unit price in 2011

» Kraft Foods Romania SA leads in retail value terms with 32% share in 2011

m A forecast total volume CAGR of 2% will take =ales to 44,009 tonnes in 2016

TRENDS

= Coffee is the most important hot drink in Romania and its performance shaped the
performance of hot drinks as a whole in 2011. Coffee continued to be a traditional product but
consumption remained low compared to most other European countries due to low consumer
purchasing power at national level and the high proportion of the population living in rural areas
and small cities. Additionally, 2011 witnessed a further deterioration in the quality of life, the result
of the implementation of austerity measures to reduce the budget deficit, and the growth of VAT,
which adversely impacted available disposable incomes. As the excise duty was not eliminated,
despite promises by the government, prices increased following the depreciation of the RON and
growth in price of areen beans, thus leading to a decline in coffee sales in total volume terms.

m The decline in total volume terms in 2011 represented a poor performance compared to the
positive CAGR of 3% for the review period. Compared to the retail value CAGR for the review
period of 11%, 2011 witnessed a considerable loss of dynamism in value terms with growth of just
3%. This i= mainly attributed to the negative effects of the economic crisis and austerity measures
on incomes, leading to the volume decline, and from the growth of VAT and dewvaluation of the
local currency against the euro on imports of coffee which resulted in modest but positive current
value growth.

= Against the backaround of the decline of coffee in total volume terms, it is evident that instant
coffee registered the lower decrease in 2011. This is attributed to the increasing penetration of
mixed versions, which targeted teenagers and young professionals and benefited from the strong
perception of a fashionable product. In retail value terms, fresh coffee beans was by far the most
dynamic category in 2011 due to the launch of more expensive and sophisticated warieties with
origins in countries perceived as exotic and providing high-quality coffee such as Kenya, Ethiopia,
Guatemala, Mexico, Ecuador, and Costa Rica.
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World — Globalisation
Creates Opportunities -
Woarld

Glabal Coffee Trends:
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XXM EQ?H
Convert Data v
Unit multiplier Historic
Growth Key: B Related Analysis b Chart this Row
Change View v 2007 ¥ 2008 * 2009 ¥ 2010 * 2011 ¥ 2012 ¥
Austria
Bl Universities and Higher 57,0 83,0 75,0 57,0 55,0 53,0
Education Establishments
- number
Elih Higher Education Students 261,0 284,8 308,2 350,2 371,2 355,2
(Incl. Universities) - '000
Bl University Students - "000 219,7 248,4 258,5 287,4 304,2 323,1
gz e S . Elil Foreign Students as % of 16,7 18,7 19,4 19,6 20,5 21,5
ch @ . > All Higher Education
SllLE e Students - 3 of higher
Change G raphies > education students
1h Foreign Students in Higher 43,6 53,4 59,7 68,5 76,0 85,1
Education in Host
Countries - '000
th Higher Education Teaching 29,4 32,7 34,8 35,6 36,6 37,8
Staff (Incl. Universities) -
‘000
Denmark
Elih Universities and Higher 174,0 175,0 177,0 178,0 178,0 178,0
Education Establishments
- number
Elih Higher Education Students 232,2 230,7 2346 240,5 245,3 247 .8
(Incl. Universities) - "'000
Elih University Students - '000 198,1 195,95 188,8 204,1 208,2 210,4
Bl Foreign Students as % of 5,5 2,8 5,4 4,8 4.8 4,9
All Higher Education
Students - %t of higher
education students
1h Foreign Students in Higher 12,7 6,4 12,6 11,5 11,8 12,0
Education in Host
Countries - '000
1h Higher Education Teaching 20,3 21,0 21,8 22,3 22,9 23,4

Staff (Incl. Universities) -
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Related Statistics b
View Statistics Business Environment: Austria
Country Briefing | 11 Jan 2013
LABOUR AND EDUCATION
Related Articles -
. o Shortage of skilled work
Special Report: Rise in |- ortage of skifled workers
Global Crime Levels The unemployment rate is Austria was low at 4.1% of the economically active population in
Impacts Business 2011 but cuts to government spending and a slowing economy are expected to push
Environment unemployment up to 4.5% in 2013.

Government expenditure on education in Austria was €16.4 billion (US%22.8 billion) in 2011, which is
equivalent to 5.5% of total GDP, compared to 5.6% in the Netherlands and 4.0% in Germany. The
government has increased its spending on education by 8.5% in real terms between 2006 and 2011 but
government expenditure on education fell by 2.7% in real terms in 2011 due to cuts to government

m

Lacklustre Demand
Expected from Eurozone
Consumers in 2012

Special Report: Short-term || spending. The adult literacy rate as a percentage of the population aged 15 years or more has edged up
Forecast of Global Real from 99.8% in 2006 to 99.9% in 2011, in line with other developed Western European economies.
GDP Growth The number of people in higher education in Austria was 371,200 in 2011 which is equivalent to 4.4%
5pecial Report: The of the t!:ﬂal popula_tion, whila ﬂ-'IE Metherlands and (_Btarma_ny ha.d comparat.ive figures of 4.0% a.nd 3.1%
World’s Oldest Populations respectively. Relatively bright job prospects result in Social Sciences, Business and Law attracting the
most students with a combined 34.63%: of total graduates in 2011. Meanwhile, Engineenng,
Special Report: Short- Manufacturing and Construction also accounted for a high proportion with 17.5% of graduates in 2011
Term Forecast of Global despite an ailing construction industry in 2012. On the other hand, agriculture was the least popular
Real GDP Growth area of study with only 1.3% of graduates due to the more minor role agriculture plays in the Austrian

Special Report: Short-term ™ economy.

Student numbers in higher education have grown every year between 2006 and 2011 and were 46.6%

More Related Ttems - higher in 2011 compared with 2006, The surge of students in higher education is prompted by a

o shortage of skilled workers in Austria. Sectors which are particularly struggling are nursing, tourism,
Austria in 2030: The Future and construction. To help combat this, Austria introduced a new visa system in July 2011 where skilled
Demographic workers who meet certain criteria are allowed access to work in Austria. Austria also needs to do more

to improve graduation rates from higher education due to the share of young people graduating from
academic tertiary education programs being low.

Austria: Country Profile

Business Environment:
Austria Chart 6 Number of Higher Education Students and Adult Literacy Rate 2006-2011

. E . '000 / % of population aged 15+
Consumer Lifestyles in Austria

. 400 100
Income and Expenditure:
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Regional Focus: Europe’s *
Major Economies Set to

Join Triple Dip Recession

Club in 2013

Special Report: Rise in
Global Crime Levels
Impacts Business
Environment

Lacklustre Demand
Expected from Eurczone
Consumers in 2012

Special Report: Short-term
Forecast of Global Inflation

Special Report: Short-term
Forecast of Global Real
GDP Growth -

Austria in 2030: The Future

Demographic

Austria; Country Profile

Business Environment:
Austria

Consumer Lifestyles in Austria

Income and Expenditure:
Austria

Risks and Wulnerabilities:
Austria

Technology, Communications
and Media: Austria

Technology, Communications and Media: Austria
Country Briefing | 04 Feb 2013

Tight competition has given Austria a dynamic mobile market, which proved resilient to the effects of
the global economic downturn of 2008-200% and eurczone sovereign debt crisis. & greater proportion of

households have a mobile phone than anywhere else in Western Europe. 4G is already available in

major urban areas, online adspend has rocketed and e-government is well established. However, cable
TV, found in half of homes, is stalling, while satellite’s prospective growth is also tepid.

EXECUTIVE SUMMARY

Austria’s number of broadband Internet subscriptions grew by 55.7% over 2006-2011, driven forward
by government efforts to expand access;

Mobile phone subscriptions climbed by 40.3% over 2006-2011, as Austria’s mobile phone market
proved resilient to the economic turmoil engulfing the eurozone during the period. The hike lifted mobile
telecommunications revenues as a percentage of total telecom revenues from 52.4%: in 2006 to 65.6%
in 2011;

Austria was ranked 19th out of 142 countries in the World Economic Forum (WEF's) Networked

Readiness Index (NRI) 2012, just a two-place slide from its 2007 ranking out of 122 nations, as the
country largely kept pace with developments in the sector;

After falling during the review period, household possession of cable TV is expected to stay at 36.9% of
homes between 2012 and 2020. Household ownership rates of satellite TV, the more common method
of accessing pay-TV services, will increase from 51.9% to 54.3% over the same period;

Average household expenditure on telecommunications services in Austria fell by 24.6% in real terms
over 2006-2011, a relatively high decline by regional standards, with only Ireland, Greece and Belgium
posting sharper falls in Western Europe over the period;

Capital investment in telecommunications contracted by 21.4% in real terms over 2006-2011 to finish
the period at €657 million (U5$5914 million), a fairly lacklustre performance in Western Europe,
although most countries in the region saw this indicator fall.

Chart 1 Tetal Telecommunications Revenues in 2011: Regional Overview

USE million

DATAGRAPHIC COUNTRIES AND CONSUMERS
- ‘Western Europe's Total Telecommunications Revenues in 2011

Revenue
USS million - i
W16,000+ .
WA000-15 909 o
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Austria in 2030: The Future Demographic

Future Demographics | 24 May 2012

View full screen as PDF
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Austria in 2020
Summary
Population: 9.0 million

Median age: 452 years
Life expectancy: 83.1 years
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India’s Gender Inequality the Worst of BRIC Economies

Article 19 Feb 2013

In 2012, India ranked 105th out of 135 countries in the World Economic Forum's (WEF) Global Gender
Gap Report - the worst gender inequality ranking amongst BRIC (Brazil, Russia, India and China)
economies. India's gender inequality has remained high for decades, proving to be an obstacle for
women in every aspect of life and a barrier to social progress and economic growth,

Read more =
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I Histaric I I Ehl Bangladesh 47.660,6 47.278,1 46.893,9 46.543,7 46.090,4 45.731,4
Forscast N ih Ethiopia 33.833,2 34.075,1 34.255,5 34.401,2 34.588,5 34.762,4
All
|_ Eih Mexico 33.262,1 33.167,2 33.059,3 32.973,6 32.8B858,5 32.837,0
I By year I

Category definitions | Region definitions | Calculation variables

-14: January 1st: Euromonitor International from national statistics/UN

Apply
» CHANGE CATEGORIES
» CHANGE GEOGRAPHIES
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Convert Data hd

Unit multiplier Historic | "000

Growth Key: [ERe Analysis b Chart this Re
Change View il 2007 ¥ 2008 ¥ 2009 " 2010 " 2011 " 2012 &
Internet Users
[] & Ukraine 3,043.5  5,081.2  8,227.4  10,667.3  13,953.0  15,558.5
I:‘ Bl Romania 6,102.9 6,979.6 7,868.5 8,5659.9 9,430.7 10,050.0
[] Eh Belarus 1,387.2  2,194.8  2,609.5 3,021.0 3,754.6 4,180.2
I:‘ Bl Bulgaria 2,561.4 2,997.2 3,373.4 3,438.9 3,764.8 3,881.8
[] Eh Lithuania 1,616.5 1,768.5 1,898.2 1,948.7 1,985.7 2,011.6
o UL SR = g [] ik Geargia 363.0 438.6 880.1 1,180.7 1,606.2 1,682.5
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B Births
= Crime
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Actual A i ] Actual
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Mot lllustrated

Belarus EH
QUICK STATS 6

Actual 36.4
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PERCENTILE RANKING €
selected country quickstats vs. other countries
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Forecast Growth —
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£ 2013 Euromonitor International

EEMAE?

-~
CATEGORY YOY GROWTH COMPARISON €
years, 1978-2020
’J—\»f‘\__\
\ |
AWl
N
| | |.|’I
L
|/
0.2% |

-0.4% v . ' . . ' A L '
1978 1983 1988 1993 1998 2003 2008 2013 2018

W Belarus % growth



B PASSPORT

VISUALS: POPULATION AND HOMES: CPEAHWN BO3PACT MY>KCKOIO HACENEHWA B KUTAE

Population and Homes Dashboard

CATEGORY VIEW

¥ Home Ownership

¥ Households by Tenure

Households by Tenure
[Home Owner)

Households by Tenure
[Home Owner, Without

Mortgage]

Households by Tenure
[Home Owner, with

Mortgage]

Households by Tenure

[Rented]

Households by Tenure

[Other]

Households by Type of

Dwelling

» Household Profiles

Possession of Household

Durables

¥ Average Age of Population

¥ Mean Age of Population

Mean Age of Male
Population

Mean Age of Female

Population

» Median Age of Population

B Births
B Crime

p Deaths

MEAN AGE OF MALE POPULATION

Jc

? K

Actual

years, 2071
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00-24.3
Mot Hustrated

China :
QUICK 5TATS 6
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2011, years
Historic Growth
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Forecast Growth
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Per Capita
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£ 2012 Euromenitor International
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Men and women in Ukraine
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Data
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View Statistics
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Ukraine in 2030: The Future Demographic

Future Demographics | 18 Apr 2012

<> »r 5 ofic[2H

Men and women in Ukraine

Men and women in Ukraine

Age Pyramid 2010 and 2030 * The top of the population pyramid will bulge in 2030 due

800 to the ageing baby boomer generation
Age group

* The median age of men will be 41.8 years in 2030, a 5.8
year increase over 2010. The median age of women waill
be 47 6 years in 2030, a 5.0 year increase from 2010

o Im 2010, 20-29 year olds were the dominant 10-year age
group for men, however for women they were aged 45-
54 years. In 2030 the dominant 10-year age groups will
ba those aged 40-49 years for both men and women
This can be partly explained by the impact of
immigration on working age population

* In 2030, men will outnumber women in all age groups 42
years and under. For those aged over 42 years the
reverse will be true and the gap will widen with age

! There will ba more than 3 women for every man aged
] 80+ years in 2030
410 308 205 103 O 0O 103 205 308 410 =In 2010 the average life expectancy for women was 75.5
000 years, 10.2 years higher than for men. The gap in life

expectancy will fall to 7.7 years in 2030 when womean will
have an average life expectancy at birth of 78.2

Females tend to adopt a more healthy lifestyle than
males and have fewer job-related ilinesses

mm Males 2010 = Femnales 20010 — 2030
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Belarus in 2030: The Future Demographic

Future Demographics | 30 Mar 2010

View full screen as PDF
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Population and Homes

Summary

Population: 8.97 million
Median age: 43.2
Life expectancy: 75.0 years
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2010-2030
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Age Pyramid 2010 and 2030
‘000

Age group

!

0
9 68 45 23 0 0

000
e Males 2010 e Females 2010 — 2030

Source Evormondor infermational from nafiona! slafisficaLin

23 45 66 90

Belarus in 2030: The Future Demographic

Future Demographics | 30 Mar 2010

View full screen as PDF

Men and Women in Belarus

Belarusin 2030 Fopulation and Hom es I rilemationa

Men and Women in Belarus

The madian age of men will be 404 vaars in 2020,
up from 353 years in 2010, The madian age of
fernales will ice from 41.4 years in 2010 to 459
years in 2020, The gap is dug to the longer life
expactancy of wamen

The number of females 40 to 49 years will be the
largest age group in 2030 {16 3% of all females )
The same will be true for malas. Men batwean 40
and 49 will make up 15.5% of the total in 2020

In 2030, the number of famales 65+ will ba more
than twice that of males 65+ and the gap will b
widening over time

« Female life expectancy will be T8 4 years in 2030

hale ife axpactancy will be just 703 years in 2030,
though it will rise by 5.1 years in 2010-2030. The
main reasons for this gender gap are that men have
much higher rates of desth from nearly all types of
dizease as well as from axternal causes of death
including accidants and swcide, Excassiva
consumption of alcohol and tobacco products
contribute ta this

The number of women of childbearing age | 15-59
wears pwill fall by 493,000 in 2010-2020 (a 19.3%
decling). This will limit the country’s ability to
reversa the population decline
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{f Economy, Finance and Trade

SEARCH TREE

Finance v

Select category...

Balance of Payments
Consumer Confidence
Exchange Rates

Exports

External debt

External debt as % of GDP

Finance

Foreign Direct Investment
(FDI)

GDF

Gross National Income [(GNI)
Impaorts

Inflation

Net Capital Stock

Powerty

Trade Balance

[ e

COUNTRY PROFILES

Select country... b4

COUNTRY BRIEFINGS

Select country... L4

SPOTLIGHT

Japan Runs Largest Ever Trade Deficit

In March 2011 Japan, a country famed for its high-tech exports,
suffered its first trade deficit since 1980. Exports have declined
while imports have risen off the back of the...

[E] Article | 07 September 2012 | Read »

Monthly Economic Review of G7 economies:
September 2012 Update

Countries & Consumers brings you the latest monthly update on
57 economies. Lagging economic growth across G7 economies in
Q2 2012 highlights the significant challenges advanced economies
face due to...

E Monthly Economic Review | 06 September 2012 | Read »

Risks and Vulnerabilities: Australia

Australia is a developed, innovative economy that takes
adwvantage of open trade policies, a dynamic labour market, fiscal
buffers, proactive policy measures, and business-friendly policies.
with an abundance of natural...

E Country Briefing | 11 September 2012 | Read

Special Report: Shifting Investment Patterns of
Sovereign Wealth Funds

A= China calls on its firms to look outward for investment
opportunities and oil-rich nations search for productive
investment prospects for ail revenues, state-led investment is
becoming more attractive to...

[E] Article | 16 August 2012 | Read *

LATEST RESEARCH | More »

The New Industrial Revolution
Traditionally, manufacturing has been outsourced as a cost saving effort.
However, a new manufacturing trend has emerged in recent years called

CATEGORY TREE
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Results List
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v MORE RESULTS
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Deleveraging in the USA, the
World's Largest Consumer
Market

QEA: Government debt and
deficit

The US crisis: importance for
world exporters

US slowdown and credit crunch:

effects on Western Europe
Rizks and Vulnerabilities: USA

Page 1

Statistics

- Related ]
Analysis  anaiysis

ER?

Deleveraging in the USA, the World's Largest Consumer
Market

Article | 03 Apr 2012

In 2007-2008 the USA suffered the largest shock to its economy since the Wall Street crash of 1929,
A crisis which started in an overleveraged financial sector filtered down to consumers who had
enjoyed years of credit fuelled spending. Annual gross income per capita fell by 1.9% in real terms
in 2008-2009, while unemployment reached itz highest rate since 1983. As a result, recovery in the
USA has been slow but household deleveraging will improve growth prospects in the longer term.

Commercial Bank Lending and Leases and Delinguency Rate on all Loans: 2005-2011
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Beayimuii B Mupe usaaresjab MeKAyHaApPOaHOU Ou3Hec-uHoOpManuu u
CTpATEern4eCcKOoro ppIHOYHOI'0 aHAJINU3a

TenaeHIMM U CTUMYJIBI PA3BUTHUS
pBbIHKA
* [ToTpebuTenscKkue TOBAPHI

» KJIMeHT - OpUEHTUPOBAHHbIE YCIYTH
» InayctpuanbsHble U «On3Hec-On3Hec)

PBIHKH

OH-navHoBble 6a3bl AaHHbIX

I'1o6anbHbIe, perHOHANBHBIE H
HALMOHAJIbHBIE HCCIIeTOBAHUS

* ['mobanbHbIe cTaTUCTHUECKHE 0a3bl JaHHBIX
» CTpaTernyecKkuii aHaIn3 COCTOSTHHS PBHIHKA
* [Ipohnnm 1 MO3UITMOHNPOBAHNE KOMITAHUH
* CtpaHoBbie podun 1 Gaiyibl JAHHBIX

* Bynymue nemorpadun

* AHanmM3 1 KOMMEHTapui HOBOCTEH

* MoHHTOPHHE, HOTPEOUTEABCKHX TCHICHIIHH

JelicTByIOIIas1 CTPaHOBAs cpeaa

* ConuanabHO-3KOHOMUYECKas,
neMorpaduuecKkas U phIHOYHAs
nudopmanms

* AHanu3 CTPaHOBBIX TEHIACHLUMHA U
MEPCIEKTUB

Pesynbratbl nccrnenosaHum

O030pHbI pBIHKa

* AHanu3 HHAYCTpUi

» O0pa3 H3HU TOTpedHTeNei
* Bynymue aemorpadun

CrnpaBoyHble U31aHUS

» CTaTHCTUYECKUE CIIPABOUYHUKHI

* YKazaTesnu UHIYCTPUi

» COopHUKH HH(OPMALMOHHBIX PECYPCOB

IoTpeduTe/bcKHE OTHOLIEHUS U
MHEHHUS

* MOHUTOPUHI TEHACHLUUN

* JlanHbIe 1 aHATTH3 00pa3a KU3HH

HNuauBuayaibHbIe HCCIeJ0BAHUS 110

3aKa3y KJIMeHTa

* AHaJM3 BO3MOXHOCTEH PHIHKA

» COOp aHHBIX 0 KOHKYpPEHTaX M OCHYMapKETHHT

* [TonrMaHue U cerMeHTanus norpeduTenei

* VccrneioBaHust BBIXO/1a Ha PHIHOK

* AyIUT B BEIOOPOYHOE M3YYEHHE PO3HUYHBIX
TIPOJIaXK

e [TnanupoBanue OyaylIUX ClieHAPHEB

 KoHcanTuHr 1o AUCTpUOBIOLNH, TOCTABKAM
1 LIENI0YKE J00aBIEHHONW CTOMMOCTH
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